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around 50 million people (SulistySn!
the potential for workers absorption o
traders that spread in 13.650 traditional

until 2013 (Firman, 2013: 67). The other strateglc '

position is because traditional market is still the
main place for the retail products of people economy
scale like farmer, fisherman, handicraft retailer; and
household industry products.

But with the existence of trade sector
liberalization, the entity of modern market
flourishes and emerges in many sides of town with
attractive price offer and facility. This phenomena
brings out the compulsion of competition spirit
among economy and market actors related to the
development of their business. One of the entities
that directly compete on the spirit of competition
in the era of free market is traditional market
(Sulaiman, 2011: 17).

The existence of traditional market that

, Jakarta Pusat

iblished online: 31 May
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non-optimal op

use traditional
ately. Additionally, the
market in Indonesia is
ess satisfying, and as a result
farket lost its competitiveness (APPSI,
2012: 4 5).The fact in the field shows that around
50-60% of traditional market physical condition is
bad, and only around 10% is good (Sinaga, 2013:
14).This condition raises challenges for market
management to create traditional market that is
attractive and capable to compete with modern
market.

The studies on traditional market is the
influence of modern market to traditional market
vendors (Izza, 2010), analysis of the influence of
traditional market image to consumers loyalty
(Mayasari, 2009), analysis of policy and strategy
for the development of traditional market in Bogor
City (Istiningtyas, 2008), analysis of the level
of effectivity and competitiveness of traditional
market revitalization program (Adiyadnya, 2011),
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" and government policy to manage the existence

. of traditional market in Klaten District (Sumaria,

-2012). These studies basically view traditional
market from the aspect of improving traditional
market’s competitiveness with modern stores.

The previous study about traditional
market’s competitiveness has been conducted by
Nurmalasari (2007: 77). The study aimed to analyze

" the potential and condition of the factors that affect

people’s preference in shopping in trad1ttonal~

market, and to formulate strategy recommendg
that can be applied in traditlonal marke

its competitiveness in Bogor Distrigg

analysis result with porter’s di
found that traditional markeg#
place for the retail of bj
and the image of traditigf
eyes of the consumersy
its infrastructure. T
factors that affect thg
market, while thisg
factors as well as
recommended fo
market's competi

The condit
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experienced by €
of Banten Provi
Province, and Suk
In Serang City,
program was cong
competitiveness of
from the effect of tf
modern market. Addi
was also conducted the"
traditional markets so tha
look orderly, clean, and no
News.Com., 2013).

In Bandung City, there are at Bas
markets, from Simpang Dago, Cihau
Cicadas, Ujung Berung, and many moR
some fraditional markets are lacking of prop
attention from Bandung City government. Some
traditional markets in Bandung City are identified
as unclean, muddy, stinky, dirty, and slouchy. This
condition causes the lack of traditional market’s
competitiveness. The policy of Bandung City
government seemed to not be on the side of the
improvement of fate of sellers on that traditional
market, but more on the side of big capital owners
to make supermarket or mall that instead will
destroy the potential of some traditional markets of
Bandung citizens. Bandung City was very left behind
on the management of some traditional market
(Taufikurahman, 2012: 49).

InSurabaya City, modern marketand traditional
market are not worth to be called competition, but
more on the practice of modern market domination

ely focused on
1ess of traditional

over traditional market. Even if those two types of
market are considered competing, that competition
must be called a very unhealthy competition (Arif,
2011:7-8). The existence of traditional marketis still
far from the attention of Surabaya City government.
From the 81 operating traditional markets, only
67 exist, while the rest are disappeared because
crushed by globalization.

Actually, the central government has issued

; k m 0 fregulatlon withthe Presidential
7. about the Arrangement
émal Market, Shopping
the Ministry

_ of modern
in Harian Umum

are at least 2 (two) main
po at need to be highlighted related to the
above description, that is the condition of the factors
that influence traditional market's competitiveness,
and policy that needs to be applied to improve the
competitiveness of traditional market. “New Idea”
offered to analyze the condition of the influencing
factors is by using competitiveness analysis tool that
is Porter’s Diamond Model (Porter, 2005: 78).

The subject matter of this study is the still low
competitivenessoftraditional market. Thisisshowed
by the occurrence of shifting trend of people from
shopping in traditional market to modern market.
The problem formulation of this study is related to
that subject matter, i.e.: (1) How is the condition of
the factors that influence the competitiveness of
traditional market?; and (2) What is the policy that
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-can be applied for the improvement of traditional
-market’'s competitiveness? The purpose of this
study is to develop traditional market that is based
on competitiveness. The objectives of this study
‘are: (1) Analyzing the condition of the factors that
influence the competitiveness of traditional market;
and (2) Composing the policy of traditional market’s
competitivess improveness. To answer the problem
-formulation above, will be used theoretic reference
“that is competitiveness concept of Porter’s Diamon
Model (Porter, 2008: 78). '

The term competitiveness, alth,
has been “initiated” by the conceg
advantage from Ricardo si
gains biggest attention, es}

decades. Competitivess j ‘popular
jargons, but still not eag . As stated
by Garelli in Zuhal ultidimensional

concept makes p definitions and

measurements. The

a company toj
market positia
to resolve mag
enlarging and ¥
market share, a
business scale); §
profitably (Sinaga,

According
competitiveness
business capability ofy
industry to face various"
competitiveness is a
understanding, the conceptyg
very identical to efficiency conce
is related to public preference. Tweege
(2008: 18) further defined the advam
competition as the capability of a comp

maintain and develop its market share profitably .

and continuously through the utilization of it
comparative advantage.

The concept of competition advantages with
that description explicitly includes preference or
taste of consumerasnecessary condition in the effort
to improve competitiveness. Cheap and competitive
price as the implication of minimum production cost
orientation (efficiency) in the market is not a single
determinant on competition advantages (Firman,
2013: 9). Consumer’s preference is a blueprints
that needs to be worked on seriously, especially in
the market structure that directs to the mechanism
of trade liberalization without distortion (Sitepu,
2010: 11).

By using criteria or looking at certain indicator

surprising that if .
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thagithe competitiveness o
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efficiency and synergy o
efficiency can be creat
cost, technolg

ge of suppliers or
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npany Strategy, Structure, and Competition.
The strategy of a company and competitor in
diamond model is also crucial because this condition
will motivate company or industry to improve the
quality of the manufactured products and to keep on
finding new innovation. With the existence of health
competition, the company will always look for new
strategy that fits and attempt to increase efficiency.

In the context of traditional market, the said
competitivess is at least the ability of traditional
market to maintain and increase its market share
profitably and continuously through the utilization
of its competitiveness advantages (Sulistyo, 2011:
61). In other words, the ability of traditional
market to maintain its consumer, or to maintain so
that public preference in shopping is not “overtly”
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Presidential Decree No. 112 of 2007
| & Minister of Home Affairs Regulation No. 20 of 2012

*

Arrangement, Development, & Empowerment;
Traditional Market, Shopping Center, and Modern Store

A 4

The occurence of shifting trend of people from shopping
in traditional market to modern market
(The competitiveness of traditional market is still low)

Analysis
of the Condition of Factors.
Affecting
Traditional Marke:
Competitiven

of the Study

shifting to modé
Inthe 70s,

showed not so
its contribution to
become even lower¥
the more rampant My
territory. The implicatig
of decline in traditional ¥ eness
(Ministry of Trade, 2009: 249,

The approach of porter
mentioned above is used to analy
of factors that influence the competit
traditional market in this study. The said I
condition is looking at the position of a business
in production factors such as skilled manpower,
infrastructure, capital, technology, as well as
natural factors. Natural Factors such as an area's
strategic location, the number of population, natural
resources potential, and human resources. In the
context of traditional market’s competitiveness:
(a) market building, (b) market infrastructure, (c)
market environment (market image), (d) human
resources quality (market managementand sellers),
(e) sellers capital, (f) information and knowledge
access, (g) the availability of basic necessity
products, (h) sellers quantity potential, (i) market
location, and (j) price stability. Demand condition
in the context of traditional market is seen from
(a) population quantity potential, (b) per capita
income of the population, (c) quality of the product,

- documents. Third, ob

and (d) the volume of goods on major holidays.
Suppliers and related industries in the context of
traditional market viewed from: (a) distribution
chain of goods, and (b) the availability of goods
with daily cycle. (APPSI, 2012: 39). As for the
business strategy, structure and competition in the
context of traditional market viewed from: (a) price
competition, (b) service system, (c) retail business
structure, (d) regulation clarity and firmness,

» : and coordination, (f) business
ompetltlveness (Business

of this study is
ematically in

Figure 2.

pudy is a qualitative
research utilize

Cooperatives. Second,

iftes, ie. (1)
2] Serang City
City (East Java

market and modern

AND DISCUSSION

A. Traditional Market Description

First, the condition of market building. In
Bandung City, traditional market buildings (37
markets) in this city are mostly relatively old and
many parts of the buildings are already damaged.
The existence of several traditional markets which
physical building condition is alarming, including
in some of those that changed their functions.
In Surabaya City, up until now the condition of
traditional market’s physical buildings are mostly
worrying. Based on the calculation on paper, the
number of traditional market included on the
authority of Regional Company of Pasar Surya is 81
markets. Inreality, only 67 markets that have physical
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. form. From those 67 markets, 50% are in damaged
_ condition, that is 38 are moderately damaged, 8
are lightly damaged, and 12 are severely damaged.
"The rest are only 9 markets which condition are
- still normal. The normal markets are Wonokromo,
Kapasan, Genteng, Kupang Gunung, and Bratang
markets. The condition of the markets are severely,
moderately, and lightly damaged, and the normal
. ones are just 13 percent, and the rest are damaged.

" The damaged are mostly caused by the old age oftha '

* buildings. Almost all markets that are partg

Surya Regional Company, 90 percent gfti¥e]
are above 30 years. While for th
still normal, the age of the :
new because they are just g
the condition of traditigh
example the building,
the result of old mgy
the Ministry of Tr
again. The seller
and they alwayg
break down alli

If it rains, ang
sellers fear
the building. ¥

years but the

Second, t
In Bandung Ci
market’s
revitalized. The co
this city is admitte
good) if compared
all traditional market
renovation and major reftgl
the infrastructure of tradition
City is generally inadequate. In
around 53 locations of traditional ;
city, the 25 markets or almost 50% are no

and inadequate from the sides of infrastructure

and building. Starting from the lighting system,
sanitation, and to the floors. The same condition is
also experienced by traditional market in Serang
City.

Third, the condition of sellers’ capital. The
sellers of traditional markets in Bandung City,
Surabaya City, and Serang City are generally
possessed relatively small capital and only a small
number of them that have a quite big capital. This
is a classic issue faced by sellers. The limitation
of capital can be one of the causes why a seller
cannot develop his business. For small seller, for
instance, the initial capital that he must spend is
Rp. 3.500.000,00 which included on the furniture
for selling like table, chair, and so on. For the capital

spent every day is amounted to Rp. 50.000 - Rp.
150.000 to supply fresh groceries, depending on the
profit of the previous day.

Fourth, the condition of demand in Bandung
City, Serang City, and Surabaya City. The potential of
population quantity, number of people with middle
to lower income in Bandung City, Serang City, and
Surabaya City is quite big. In such condition, in
addition to a good opportunity for the development
1ness especially traditional market,

ahgnarketbecomes the destination
ome. Furthermore, the
g, in Bandung City,
Gis getting better.
%®/,55 million/

%8 million/

In Bandung City
year, in Surabaya C
i1, and in Serang City is
. Because of better peop

Jcontrast, if the
PPlrom adequate, it
1sumers who will feel
g in traditional market.
Te mfrastructures in traditional
market are generally parking lot that is still narrow,
lighting, air circulation and, poor drainage systems,
improper clean and dirty waterway, and dirty
poorly maintained and inadequate, and inadequate
public facilities and social amenities such as ATMs,
restrooms, and place of worship.

A good image in the eyes of consumers on
a traditional market is one of the consumers’
consideration in deciding where they want to shop.
However, consumers already have unfavorable
perception on the image of traditional market.
When talking about traditional markets, what
come to consumers' mind are muddy, dirty, smelly,
chaotic, too crowded, unsafe, humid, and so on. The
mindset that has been formed is causing traditional
market to be difficult in attracting the upper middle-
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class consumers and difficult to compete or face
- to face with modern market that provides comfort
“way above traditional market. Concretely, if this
condition is allowed to happen, then traditional
market will not be capable to compete with modern
market.
Strong and qualified human resources is a good
capital to develop a traditional market. It is not only
seen on the management of market managers, but

also from sellers as the actors who directly in touch = __

with the final consumers. If the sellers are qua
it will affect the increase in retail tragdef
traditional market. Traditional marke
a more strategic role in com
and economic development g
reality the sellers are not yg#/
the change in consumep
and the lack of knowleg
of consumers’ proteci
is also yet to h@
developing its mark
change ofretail tra
Therefore, the ma
not firm enough
and to accomm
around the mag
well as the irre

Capital is 3
to develop his
traditional Market
Surabaya City genet
This condition mal
to be in trouble to'g
that possess fairly b¥
Governmentand bank n
budget for sellers in trat
to anticipate the increase o
can help in capital injection
not to burden small sellers.

The high competition among
to the access of information and knowWie
reality, access of information and knowledge 15"Stik}
inadequate for traditional market management and
sellers in Bandung City, Surabaya City, and Serang
City, so that it makes it difficult for the market to
grow and develop in the era of tight competition
in this retail trade. The lack of understanding
about consumer protection law makes the sellers
not really thorough in seeing the quality of the
goods sold, whether the goods is safe from various
harmful chemical elements or whether the goods
are feasible to sell.

Traditional market in Bandung City, Surabaya
City, and Serang City are still the main place for the
selling of basic necessity products produced by small
and micro scale economic actors. The economic
actors generally are farmers, fishermen, crafter, and
home industry. Their number is tens of millions and

he regulation
management
knowledge in

traditional ma

they strongly lean their lives on traditional market.
This indicated that traditional market still plays a
key role for small manufacturers to distribute their
goods to people. In other words, traditional market
is a place for living for small manufacturers to
support themselves and their families.

Either in Bandung City or Surabaya City and
Serang City, the number of sellers is quite many.
In this context, traditional market can be referred

5 entrepreneurs and entr epreneur

ggature of market
oods and services.
pecially the middle-lower
population, is a good opportunity for the
developmentofretail business, especially traditional
market. For traditional market, large population can
become a potential target in order to increase the
volume of sales in traditional market. The greater
the number of population, the greater the need to
meet everyday life necessity that can be found by
shopping at traditional market, which prices are
relatively affordable for the selling products in the
market.

People’s per capita income that is getting better
indicates the growing of people’s purchasing power
in meeting their daily needs, so with this condition
will have a positive impact on traditional market as
a distribution channel that provides daily necessity
goods. This happens if the community prefers
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“traditional market to meet their needs.

The more global the life is and the greater
the life dynamic is cause changes in consumers
behavior to shop, which now is more demanding for
~quality products, safe from harmful chemicals, and
so on. Traditional market is required to be able to
sell the products as they wish. But in Bandung City,
Surabaya City, and Serang City, still found products
. that contain harmful chemicals such as wet noodles
“and tofu containing formaldehyde. Actuall
 traditional market is still able to meet the. s

of the people by providing qua :
especially fresh produce such as g
fish, and chicken. If traditig
consummers demand (especi
then this certainly is veg
competitiveness of tragi
Holidays also g
demand for a prod
traditional market’a
the public wantg
holidays arrive @
willincrease th
City, Surabaya {
of food and clg
usually shop
Supplier
entities for ref
goods to be soll
chain of trad
Surabaya City,
some types of g
in modern marke
through two stagesi
to the distribution cet
the cost of transport, €
efficient and the selling p

Although in Banduigy,
and Serang City traditional g
chain is lengthy (more than two
manufacturer) for several types of go6is
traditional markets in the cities supply goo
daily cycle so that the goods are fresher.

The strategy still owned by traditional market
today is brand image (tasted impression), which
means that traditional market sells goods at low
prices. Such brand image in the eyes of the people
among others is formed from the purchase of goods
in flexible amount and can be bargained. This is
traditional market’s advantage in terms of price.
This pricing strategy should be maintained in order
for traditional market to continue existing and
not be left behind by customers. Furthermore, the
traditional conceptsuchas bargainingis one strategy
also owned by traditional market. The interaction
and dialogical relationship between buyers and
sellers will create intimacy and satisfaction for
consumers who like the concept of bargaining, so

that the term “loyal consumer” could be formed.

The strategy of good service provided to
consumers will give a good impression and image.
Good impression will encourage consumers to shop
back to traditional markets. Therefore, traditional
market sellers in Bandung City, Surabaya City, and
Serang City should provide good service to their
buyers.

The structure of retail business is closer
arket competition. This can be
With e convenience for companies/
I®8of retail business, where
is in Bandung City,
Beth in traditional
g the number

of sellers and buyer
sellers should be in this

. The most important thing is to consider
harmony with the business belongs to the people
and the existence of traditional market. Do not let
minimarket or modern stores to flourish, and on
the other hand the business of small grocery stores
owned by the people keep getting displaced.
Traditional markets’ sellers in Bandung
City, Surabaya City, and Serang City are in need of
assistance or capital injection through business
loans. The ease in requirements must be provided.
Sellers simply need to provide copy of ID card, Family
Card, proof of business place ownership letter from
PD Pasar Jaya (Regional Company, marriage license,
and Tax Identification Number (TIN). The limit of
the credit loan is Rp. 20 million to Rp. 500 million,
in accordance to each necessity. The time limit of
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the creditloan is 1-5 years. Additionally, the interest
charge is at most 7,3 percent when applying for a

*loan in a bank.

- The modern market, such as hypermarket,
really provides different feel and concept from
traditional market, which is applying the concept
of one-stop shopping, which in these past periods
attracts consumers from various circles. This is
an expansive strategy in developing its business

and a creation in attracting consumers to shop -

at the market, especially in terms of prices;
commodities traded. While the majorityg '
traditional markets in Bandung Citg##]
and Serang City do not do such
Based on the above g#
inferred that in generald
traditional market in B
and Serang City is rg
being examined is {i
that already exista
demand conditiongs
market; supplien
context of tradi]
strategy, structu
the traditional
approach/ analy
Furtherma
analysis tool d
the real condit
competitiveness %
City, Surabaya Cit¥

of traditional market (
The location of traditiortes,
adjacent to residential are
market is still used as an I
the movement of the price stabilf
domestic inflation, not modern market®ge
The total population with middle to lower
income is large enough so that consumers’
destination is generally traditional market
which prices are relatively affordable for
products sold in the market; (f) The better the
community per capita income, then purchasing
power increases, and gives a positive impact
on traditional market; (g) The volume of
goods increased in traditional market during
holidays, especially items of food and clothing;
(h) Traditional market provides goods with
the daily cycle so that the goods are fresher;
(i) Prices are relatively cheap and can be
bargained in traditional market; and (j) The
structure of retail business is approaching
perfect competition between traditional and

modern markets for the homogeneous goods
sold.

2. Factors inhibiting the competitiveness of
traditional market (-) are: (a) Traditional
market is old and many parts of the market
buildings are damaged; (b) Traditional
market poor and inadequate infrastructure;
(c) Traditional market has a bad image of
-brand image; (d) Traditional market's sellers
: q 'S are unprofessional; (e) Sellers’
ol markets is relatively small;

nd knowledge is still

“market’'s managers

gentain harmful

chemicals
markets; (h) The™eh
- goods in traditional mia

onal sellers who igno
) The Regulation is

. policy
grial  market
gondition of real
petition in this case
#ween traditional market
| g0 terms of physical condition
of the malket condition of market infrastructure,
market management, sellers’ quality, price, products
being traded, etc.

There are several strategy or policy alternatives
that need to be implemented by Bandung City
Government, Surabaya City Government, and
Serang City Government in order to improve the
competitiveness of traditional market in the region.

First, revamping of traditional market
building. Bandung City Government, Surabaya City
Government and Serang City Government need
to revamp old and damaged traditional market
buildings, including the zoning of the commodity.
Revamping is not in the sense of requiring the new
market conditions entirely or in accordance with
the wishes of consumers instantly, but can be done
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- slowly so that the budget needed can be customized
~with the ability of City Government. Financing
pattern can use the system of partnership between
the City Government and the private sector, or
- City Government could provide sufficient funding
allocation for traditional market, especially the
funds for the maintenance of market building of
traditional market, including the maintenance of
~ facilities and infrastructure of traditional market,

~ and the allocation of funds may come from the ;

* collected market taxes and levies.

Second, provision and imp
traditional market infrastructurg®
Government, Surabaya City Go¥
City Government need to 4
infrastructure for trag
improve poor infrastrde
such as adequate g
good lighting, good’
system, proper c]

al market,
ren playground,
, good drainage

such as ATMs, ¢
If traditional
consumers wi

and places of w hlp

maintenance
of traditional
consumers are
traditional marké|
infrastructure. .
Fourth, the rewar
markets. Bandung City
Government and Serang Cigy'G
provide rewards for clean tradig
region, namely the provision of ad
to traditional market managers. This
order to motivate market managers and

traditional markets to keep the market not mudy, -

dirty, smelly, chaotic, and so on. For sellers who
do not maintain the cleanliness of the market, for
example, littering, are given punishment, such as
being fined. While shopping at traditional market,
hygiene of the market is very affecting, which
means that the cleaner the traditional market is, the
greater the chance of public’s preference to shop in
traditional market. The reason consumers prefer
not to shop in traditional markets is mainly because
market condition is muddy, smelly, dirty, chaotic, etc.

Fifth, professionalism  improvement of
traditional market sellers and managers. Bandung
City Government, Surabaya City Government and
Serang City Government need to put through efforts
to increase the professionalism of traditional market

y-waterway, provision ..
and social amenities

sellers and managers. Efforts being made need
to be more focused on improving the knowledge
of sellers in terms of consumer protection laws,
compliance with quality standards of products
they sell, transparent conditions of quality of the
products and the accuracy of the scales, as well as
a high awareness on market discipline, cleanliness,
and order. For traditional market managers, the
must be more focused on improving the expertise

faider their management
fehange in retail trade
D rofess;onahsm

is around

sfo information
et managers and
#Faining. High access
to grow and thrive in
1Sege0Mmpetition in this retail trade. If
' erstand the regulations of consumer
protection, then they will be meticulous in seeing
the quality of the goods they sell, which is whether
the goods they sell are safe from various harmful
chemical substances or whether their goods are
feasible to sell.

Eighth, tight control over the products sold
in traditional markets. Bandung City Government,
Surabaya City Government and Serang City
Government need to continue supervising the
distribution of products that contain harmful
chemicals in traditional markets, such as formalin.
If traditional market is capable to meet consumer
demand (especially for harmless products), then
this is of course very good in promoting the
competitiveness of traditional market. The efforts
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to make sellers aware on the importance of good
products can drive the interest of consumers to

2 shop at. traditional market. Guidance for sellers

can be conducted by City Government (e.g. Agency
of Market Management, Agency of Cooperatives
and Small and Medium Enterprises, and Agency
of Trade and Industry) with market cooperatives
and market sellers associations in order to
improve BPSP (Behavior, Performance, Service and
Professionalism) of traditional market.

Ninth, efficiency of the distribution of g
in traditional markets. Bandung City /
Surabaya City Government andg#®
Government need to create ne
that chain of distribution ofs
markets is not lengthy (mog
the manufacturer) for
is because the length 4

markets, and some
properly maintaie
stages are at mos
Tenth,
of traditional
Government, S
City Governmej
sellersin traditiq
to consumers, su
courteous, and
provided to consut
and image. The goag
consumers to shop %
Eleventh, firnt
regulation on the g
market. Bandung City G
Government and Serang
firmly implement the ad
policy for the establishment of
including providing strict sanctiol¥Sy
who do not obey the rules or break themig
there are many modern market that does no :
business license from the central government
Firmness also needs be done in connection with
distance arrangement, commodity, time, zoning,
and so forth. In terms of zoning and establishment
of modern market requirements, for example, the
City Government shall establish a detailed plan of
neighborhood/community organizations (RT/RW)
to fit the number of consumers and the number
of markets needed by the people in the region,
stipulation of time for modern market’s operation
at 10:00 to 22:00, and to conduct partnership with
SMEs as suppliers of traditional market’s goods.
Twelfth, the synergy and coordination of
central government policy with the policy of
the City Government to issue modern markets
license. Bandung City Government, Surabaya

continue @;’E{
‘to provide

City Government and Serang City Government
should be in synergy with the policy that they
create and the policy of the central government
in terms of issuing modern markets license in
their regions. Coordination, harmonization and
consistency of the policy is more geared to foster
the high competitiveness of traditional markets.
The establishment of minimarket or modern store is
not pl‘Ohlblted as long as it is regulated properly by
it the applicable regulations. The
Vilgyis to consider harmony with
M@people and the existence
minimarket or
: other hand

This is impo
nment, Su

competltlveness

IV. CONCLUSION

In general, the real condition of traditional
markets in Bandung City, Surabaya City, and Serang
City is relatively similar if the focus being studied is
only from the side of factors that exist and possessed
by traditional market, demand condition in the
context of traditional market, suppliers and related
industries in the context of traditional market,
business strategy, structure, and competition in the
context of traditional market. The factor that most
often inhibits the competitiveness of traditional
market with modern store in the three cities is
traditional markets have bad image and its sellers
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‘and management are not professional. Therefore,
the recommended alternative strategies or main
“policies related to the improvement of traditional
market's competitiveness in Bandung City, Surabaya
- City, and Serang City are routine and regular
maintenance of traditional market's building and
infrastructure, professionalism improvement of
traditional market's sellers and management,
~as well as the partiality of local governments to
- traditional market.

V. REFERENCES
Adiyadnya, M. (2015). Analisis
dan Daya Saing Prograf¥
Tradisional di Pas
Desa Peguyangan i
Universitas Udayar
APPSI,. (2012). Kongs
Nilai-nilai Modi
APPSI.
Arif, S. (2009).

Pedagang Pasar Tradisig,
Ambarukmo Plaza terhaelg
Pedagang Pasar Desa Caturtunggalti
Depok Sleman Yogyakarta (Un
Thesis). Universitas Islam Negeri
Kalijaga.

Mayasari, R. (2009). Analisis Pengaruh Citra Pasar
Tradisional terhadap Loyalitas Konsumen
(Studi pada Pasar Projo di Ambarawa)
(Undergraduate Thesis). Universitas Sebelas
Maret.

Ministry of Home Affairs,. (2012). The Regulation
of the Ministry of Home Affairs No. 20 of 2012
about the Management and Empowerment of
Traditional Market. Jakarta: Ministry of Home
Affairs.

Mursitama, T. (2011). Pengembangan Pasar
Tradisional. Jakarta: Bina Nusantara (BINUS)
University Centre for Business and Diplomatic
Studies (CBDS).

Nurmalasari, D. (2007). Analisis Faktor-faktor yang

Mempengaruhi Daya Saing dan Preferensi
Masyarakat dalam Berbelanja di Pasar
Tradisional (Undergraduate Thesis). Institut
Pertanian Bogor.

Pasar Tradisional Harus Punya Daya Saing [Ekonomi
dan Keuangan]. Pelita.or.id. Retrieved 31 May
2014, from http://www.pelita.or.id/baca.
php?id=34216

Pasar Tradisional yang Modern (Dalam Rangka

ingkatan Daya Saing Pasar Tradisional)
TmRe r:eved from http://www.

"ndag/lmages/storles/

" Erlangga.
Republic of Indo
Regulation No.

et, Shopping Center,
; 'abinet Secretariat
(2013).

“..Tingkath

kan-daya-saing-p

e QFD dalam
Pasar Tradisional.

- eqai\’an Pemerintah dalam

(ebemdaan Pasar Tradisional di
Kabupaten Klaten (Master Thesis). Universitas
Muhammadiyah Surakarta.

Syahribulan,. (2012). Studi Kelembagaan dalam
Implementasi Kebijakan Pengelolaan Pasar
Tradisional di Kota Makassar (Dissertation).
Universitas Hasanuddin.

Tambunan, M. & Supriyanto, H. (1998). Dampak
krisis elkonomi dan liberalisasi perdagangan
terhadap strategi dan arah pengembangan
pedagang eceran skala kecil-menengah di
Indonesia. Jakarta: Center for Economic and
Social Studies (CESS).

Taufikurahman,. (2008). Menata pasar tradisional di
kota Bandung. Taufikurahman's Park. Retrieved
15 May 2012, from https://taufikurahman.

Factors Affecting Traditional Markets Competitiveness
Hotnier Sipahutar

37




wdrdbress.coni/ZOOS/DS/lS/menata-pasar- Yin, R. (2014). Case Study Research: Design and

. tradisional-di-kota-bandung/ Methods (5th ed.). SAGE Publications.
 Whitney, E (2000). A Four-Year Continuation Study Zuhal,. (2010). Knowledge and Innovation: Platform
of a Teachers College Class. New York: The Kekuatan Daya Saing. Jakarta: PT Gramedia
Macmillan Co. Pustaka Utama

Jurnal Bina Praja 8 (1) (2016): 27-38
38



